Unit 2 Research Methods Mid Unit Quiz #1

____	1.	Rewrite with a new scenario:  Researchers conducted an experiment on confidence and stories about successful people.  They had a group of teens read about successful people and then do a difficult task like juggling.  Before they did the task, they had to take a survey about their confidence in their ability to succeed, the independent variable is:
		
A.
The amount of time it took them to read.
B.
The reading of the stories
C.
The students’ survey results.

D.
The task results


____	2.	rewrite with a new scenario :  Researchers conducted an experiment on confidence and stories about successful people.  They had a group of teens read about successful people and then do a difficult task like juggling.  Before they did the task, they had to take a survey about their confidence in their ability to succeed, the dependent variable is:
		
A.
The amount of time it took them to read.
B.
The reading of the stories
C.
The students’ survey results.

D.
The task results


____	3.	rewrite with a new scenario : Researchers wanted to learn the effects of television viewing on grades. Researchers had students watch 10 hours of television then try to complete a difficult math test. This study is an example of what type of research method?
	
A.
Experiment 
B.
Correlational Research
C.
Case Study
D.
Naturalistic Observation


____	4.	rewrite with a new scenario   In a correlational study, when one variable goes up as another goes down is known as a:
		
A.
Positive Correlation
B.
No Correlation
C.
Negative Correlation
D.
Illusory Correlation


____	5.	rewrite with a new question using four close choices for a definition of hypothesis:   
	
A.
 
B.
 
C.
 
D.
 


____	6.	rewrite with a new question using four close choices for a definition of independent variable:   
	
A.
Confounding Variable
B.
Independent Variable
C.
Dependent Variable
D.
Control Variable


____	7.	rewrite with a new question using four close choices for a definition of dependent variable:
	
A.
Confounding Variable
B.
Independent Variable
C.
Dependent Variable
D.
Control Variable


____	8.	The part of the experiment that is changed by the researchers during an experiment is known as the:
	
A.
Confounding Variable
B.
Independent Variable
C.
Dependent Variable
D.
Control Variable


____	9.	rewrite with a new question using two close choices for a definition of qualitative:   
A.
qualitative data
B.
quantitative data


____	10.	rewrite with a new question using four close choices for a definition of quantitative:   
A.
qualitative data
B.
quantitative data


____	11.	rewrite with a new question using four close choices for a definition of quantitative:   
A.
qualitative data
B.
quantitative data


____	12.	
REPLACE THE SCENARIO IN EACH OF THESE WITH ONE OF THE TWO FROM BOUNCE


Choose the best choice to describe the passage below:
for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold

A.
qualitative data
B.
quantitative data


____	13.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


Choose the best choice to describe the passage below:
ask them to rate the perceived temperature that day on a scale from 70-100 degrees

A.
qualitative data
B.
quantitative data


____	14.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


Choose the best choice to describe the passage below:
Some customers like the new machine and say it is something like ‘Smashing!’

A.
qualitative data
B.
quantitative data


____	15.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


This type of research is most like which research method
the researchers ask them to rate the perceived temperature that day on a scale

A.
interview
B.
naturalistic observation
C.
participant observation
D.
correlational study
E.
experiment


____	16.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


This type of research is most like which research method
researchers track the number of bottles sold at 12 vending machines near a beach
A.
interview
B.
naturalistic observation
C.
participant observation
D.
correlational study
E.
experiment


____	17.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


This type of research is most like which research method
They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.
A.
interview
B.
naturalistic observation
C.
participant observation
D.
correlational study
E.
experiment


____	18.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


This type of research is most like which research method
If the researchers would have hired an assistant to drive a bicycle cart with Coke for sale up and down the beach, hollering ‘Coke for sale, Ice Cold Coke!’
A.
interview
B.
naturalistic observation
C.
participant observation
D.
correlational study
E.
experiment


____	19.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


The researchers could have checked the reliability of the data by:

A.
conducting the research in the evening
B.
conducting the research on a similar beach
C.
conducting the research with Pepsi and Coke in the same machine
D.
conducting the research next to a 7-Up machine


____	20.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


The researchers could have checked the internal validity of the data by:

A.
asking people who didn’t buy Coke to also rate the temperature
B.
making sure the machine wasn’t too ugly
C.
asking other vending machine owners if they also sell more Coke when it’s hotter
D.
conducting the research next to a 7-Up machine


____	21.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


The researchers could have checked the external validity of the data by:

A.
asking people who didn’t buy Coke to also rate the temperature
B.
making sure the machine wasn’t too ugly
C.
asking other vending machine owners if they also sell more Coke when it’s hotter
D.
conducting the research next to a 7-Up machine


____	22.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


In the top paragraph, the independent variable would be:

A.
the temperature
B.
the number of Cokes sold
C.
how many coke machines there are
D.
the month


____	23.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


In the top paragraph, the dependent variable would be:

A.
the temperature
B.
the number of Cokes sold
C.
how many coke machines there are
D.
the month


____	24.	
Fictional Research Project
When researching how much Coke will someone buy when it is hot outside, researchers track the number of bottles sold at 12 vending machines near a beach.  They determine that for every 5 degrees warmer it is on a day during the month of July, 10% more Coke is sold.

Halfway through the research, though, the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one.

When each customer leaves the machines, they are asked to take a short, anonymous, survey.  From that, the researchers ask them to rate the perceived temperature that day on a scale from 70-100 degrees and to also make a comment about the Coke machines.  Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

The researchers then determined that people who thought it was hotter outside also made more negative comments about the machine.  


In the reading,which sentence indicates the most likely cause of reliability and validity problems

A.
the front of the machines is replaced with a new picture in Red, rather than the ‘old’ red, white and blue one
B.
Some customers like the new machine and say it is something like ‘Smashing!’ or “groovy machine,’ while other say things like ‘I hate it.’ and ‘it’s ugly.’  

C.
When each customer leaves the machines, they are asked to take a short, anonymous, survey.
Unit 2 Research Methods Mid Unit Quiz #1
Answer Section

	1.	ANS:	A	PTS:	1	DIF:	2	NAT:	IA-3.1

	2.	ANS:	A	PTS:	1	DIF:	2	NAT:	IA-3.1

	3.	ANS:	A	PTS:	1	DIF:	2	STA:	IA-3.1

	4.	ANS:	C	PTS:	1	DIF:	1	NAT:	IA-3.3

	5.	ANS:	B	PTS:	1	DIF:	1	NAT:	IA-3.1

	6.	ANS:	C	PTS:	1	DIF:	1	NAT:	IA-3.1

	7.	ANS:	B	PTS:	1	DIF:	1	NAT:	IA-3.1

	8.	ANS:	B	PTS:	1	DIF:	1	NAT:	IA-3.1

	9.	ANS:	B	PTS:	1	DIF:	2	NAT:	1.1.2

	10.	ANS:	B	PTS:	1	DIF:	2	NAT:	1.1.2

	11.	ANS:	A	PTS:	1	DIF:	2	NAT:	1.1.2

	12.	ANS:	B	PTS:	1	DIF:	3	NAT:	1.1.2

	13.	ANS:	B	PTS:	1	DIF:	3	NAT:	1.1.2

	14.	ANS:	A	PTS:	1	DIF:	3	NAT:	1.1.2

	15.	ANS:	A	PTS:	1	DIF:	3	NAT:	1.1.2

	16.	ANS:	B	PTS:	1	DIF:	3	NAT:	1.1.2

	17.	ANS:	D	PTS:	1	DIF:	3	NAT:	1.1.2

	18.	ANS:	C	PTS:	1	DIF:	3	NAT:	1.1.2

	19.	ANS:	B	PTS:	1	DIF:	3	NAT:	1.1.3

	20.	ANS:	A	PTS:	1	DIF:	3	NAT:	1.1.3

	21.	ANS:	C	PTS:	1	DIF:	3	NAT:	1.1.3

	22.	ANS:	A	PTS:	1	DIF:	3	NAT:	1.1.3

	23.	ANS:	B	PTS:	1	DIF:	3	NAT:	1.1.3

	24.	ANS:	A	PTS:	1	DIF:	3	NAT:	1.1.3

